Film 4810: Media and Popular Culture / TR 8:00-9:15am / CRN 91964/ Langdale 429
 
 
Mr. Michael Bass (GTA/GRA)
Visitation Hours: Mon 2:00-4:00, Tue 10:00-12:00 or by appointment!
Office: 25 Park Place, 1021D (10th Floor)
Email: mbass16@gsu.edu
 

Course Description:
 
Popular culture surrounds us.  In today’s media rich environment, it is seemingly inescapable.  Yet, we rarely stop to think critically about its genesis, content, or consequences.

This class provides a framework for analyzing the social and political implications of popular culture as it is made manifest through mass mediated entertainment.  Over the course of the semester, we will grapple with a series of challenging questions: What is popular culture?  Who generates it?  How have others tried to understand it?  How does it spread?  What are its underlying assumptions?  What modes of thinking and behavior does it encourage?  Who benefits from these ways of thinking and being?  How does popular culture impact our lives and identities?  How does it influence the way we perceive both others and ourselves?  In examining these questions, this course is designed to develop the theoretical tools and critical perspectives necessary to interrogate the TV programs, advertisements, films, books, songs, games, videos, comics, and websites that saturate our daily lives.
 
Required Readings:
 
There is no required textbook for this class!  All of the readings will be made available in our class section of my website: (https://michaelsbass.com/flme-4810-media-and-popular-culture/)
You’re expected to have done the assigned reading(s) of any given day BEFORE class.  For example, I expect you to read Marcel Danesi’s “What is Popular Culture?” chapter by 8am, Aug 24th...

In-Class Technology

Due to previous semesters’ issues, I’m not allowing any phones, tablets, or laptops used during class.  This is my default position.  However, if you are a student that is set on taking notes with a laptop, you MUST come and talk to me about it beforehand.  We can work something out.  Students using these devices for purposes other than note-taking (Facebook, gaming, even watching sporting events!) are very distracting to everyone around them, including myself, and is not conducive to a learning environment...

Out-Of-Class Screenings/Readings:
 
OUT-OF-CLASS ENGAGEMENTS WITH MEDIA TEXTS ARE REQUIRED IN THIS COURSE!  In our day and age, most media texts are readily available (Google Search, Netflix, Hulu, Amazon, Youtube, HBO Go, Filmstruck, GSU Library, GSU Library Streaming Services like Swank and Kanopy, etc).  It is up to you to find the required texts!  Even if you’ve already seen or read something we’ll be engaging with, I highly suggest engaging with it again!  It will be beneficial to have the text fresh in your mind, especially since the context and subject matter will differ from week to week.  Some of the In-Class Activities may come directly from these screenings as well…  (hint hint!).
 
Assignments

10 Responses (minimum), 2 Exams, 1 Final Paper Proposal, 1 Final Paper, our Class Convention, and classroom participation comprise the semester’s total. You should check back regularly for updates, suggestions, online guidance, etc. All grades will be uploaded to iCollege as soon as possible, allowing you to see a real-time progression of where you stand.
 
· Responses – 10 points
· Participation/In-Class Activities - 10 points
· Midterm Exam – 20 points
· Final Exam – 20 points
· Final Paper Proposal - 5 points
· Class Con/Cosplay Project - 5 points
· One Final Paper – 30 points
 
100 Points Total!
 


Responses to Readings and Media Objects

By the end of the semester, I expect a minimum of 10 (up to 15 for extra credit!) Reading and Media Object Responses turned in to the appropriate iCollege dropboxes.  These responses are designed to do 2 things: Test your knowledge of the material AND test your ability to apply the material to media objects.  The response must be turned in by 8am on the day corresponding to your response article(s).  For example, if you’re writing on Marcel Danesi’s, “What is Popular Culture?” chapter, it will need to be turned in by 8am, Aug 24th.  Each response is worth 1 point to your overall grade!

Briefly summarize (in your own words) the article’s/articles’ main arguments and concepts, and then apply those arguments and concepts to any media object OF YOUR CHOOSING (film, TV show, comic, web series, news program, magazine, newspaper, podcast, song, album, video game, novel, etc.).  If there is more than one reading for a day of your choosing, your response should include all of the articles in some way.  This means that if you choose to write a response on a day with just 1 article, the response should be much more thorough than a day with 3 articles.  Each response should be at least a page long!  EXAMPLE!  If a specific media object is discussed in the article(s), that object is off limits to write about!  I want you to draw from your own repertoire of media objects!  For example, you clearly cannot write about I Love Lucy in regard to the Tom Schatz article entitled, “Desilu, I Love Lucy, and the Rise of Network TV.”  

Participation/In-Class Activities
 
Participation is pretty self-explanatory.  As long as you’re contributing to in-class discussions in some way (which obviously requires coming to class) and participating in the activities,  you will be fine.  There will be In-Class Activities throughout the semester.  You may have a reading quiz (covering the text assigned for that day), a brief response to the previous lecture material, a short survey about the class material, an in-class video, questions about the out-of-class screening, a group activity, or other short assessments used to gauge your engagement with and attention to the course material.  Missing a day’s activity means missing the chance for those points (that is, don’t miss class or your grade will suffer needlessly; THERE ARE NO MAKEUPS FOR THESE UNLESS A VALID EXCUSE IS PROVIDED). These will typically be given at the beginning of class, so it pays to be on time!  





Class Convention/Cosplay Project

We will have a mini Popular Culture Convention during the final week of class. You will be required to bring in an example of popular culture that you wish to share with the class. You will also be required to dress in cosplay for our convention. This assignment requires a brief (2-3 paragraphs) explanation of your example and costume to be submitted in-person on the day of our convention. You will be graded on effort, not execution.

Exams
 
In this course, there is a midterm exam and a final exam.  Each exam is worth 20 points to your final grade.  The exams will consist of fill-in-the-blank questions, short answer questions, and film clip analyses.  I’m not one to “teach for the test.”  I’m more interested in how you APPLY what you’ve learned in an intelligent way, rather than spitting out 50 facts that you’ve memorized and forget a week later!  The final exam will be cumulative, but will focus mainly on material since the midterm exam.

Final Paper Proposal

You will be required to submit a research paper proposal as a way to help you get started on the paper and give you the opportunity to get feedback from me. This proposal will include a working title for your paper, a thesis statement, a rough outline, and a minimum of four sources including at least one reading from class.

Final Paper
 
The research paper is your opportunity to apply all that you have learned this semester and apply it to the popular culture of your choice. This paper must be between 7-9 pages and include a bibliography with in-text citations in either Chicago Manual Style or MLA. In this paper, you must make a sustained argument analyzing an example of popular culture (a media text/object/artifact) utilizing the concepts covered in this course, place the work in social and cultural context through research and original analysis, and augment your analysis through research and citations. You will be required to examine, research and analyze the production/industry discourse, representation through textual analysis, and audience reception of your example. We will discuss this project more in-depth throughout the semester.



Grade Scale: 

This class will use the following grade divisions for these assignments:
A+:100-96, A: 95-93 A-: 92-90, B+: 89-86, B: 85-83, B-: 82-80, C+: 79-77, C: 76-70, D: 69-60, F: 59-0
 
The last day to withdraw and receive a “PW” is OCTOBER 10TH.  Withdrawals after the semester midpoint are automatically given a grade of “WF.”
 
Your constructive assessment of this course plays an indispensable role in shaping education at Georgia State. Upon completing the course, please take time to fill out the online course evaluation.
 
Academic Honesty:

Please note that by staying in this class you are agreeing to abide by all the standards of academic honesty in the GSU Student Handbook and by standards specific to film classes in the Department of Communication.
GSU STUDENT HANDBOOK:
http://codeofconduct.gsu.edu/files/2013/03/2014-2015-Section-II-Academic-Conduct-Student-Code-of-Conduct.pdf
FILM MAJOR INFORMATION ABOUT POTENTIAL ACADEMIC MISCONDUCT ISSUES:
The classroom is a place that is granted special legal protections in handling words, images, and sounds created by others. The “fair use” doctrine ensures that teachers and students can include a limited portion of other people’s work when they do academic criticism and analysis. In addition, film/videomakers participate in the long artistic tradition of creating “transformative works” that can interrogate or parody existing images. The Film program of the Department of Communication values these traditions and invites students to continue in these practices with the advice and consent of your instructor. With these freedoms come certain ethical responsibilities, however, and the following guidelines must be followed in using material created by others for film classes:
 
PLAGIARISM
Much research work in media studies takes place online, whether through a browser’s search function (generally called “the web”) or on databases accessed through the library. Just as it is important to note the differences between scholarly research and general online searching (popular sources), we note, as well, that plagiarism pertains to the unacknowledged submission of any work that is not expressly that of the author. As stated in GSU’s Code of Conduct: “Plagiarism is presenting another person’s work as one’s own“ (7).  Such a claim covers any information, specific or general word use taken from any source, including blog posts, tweets, wiki-sources and other such online content. That is, the expectation of authenticity extends uniformly across all source material, whether scholarly or popular. Again, from the Student Code of Conduct: “Any work, in whole or part, taken from the internet without properly referencing the corresponding URL may be considered plagiarism. An author's name and the title of the original work, if available, should also be included as part of the reference” (7).
 
Such expectations include more than direct citation (quotation): “Plagiarism includes any uncited paraphrasing” (Code 7). Hence, getting specific ideas, whether for a project or for a paragraph’s development, from another source (website, blog post, tweet, etc) without proper citation is plagiarism.  Plagiarism can range from copying into an essay even a very short but compelling phrase that frames a discussion (sometimes a first author’s greatest contribution is to offer a succinct metaphor or memorable catchphrase, and presenting that as one’s own is unjustified appropriation) to more dramatic cutting-and-copying, such as when a book or article abstract is copied wholesale into an annotated bibliography or response essay exercise.
 
An author owns responsibility for proper attribution, whether in quotation or paraphrase. That is, ignorance of the rules of proper citation is not a defense. Plagiarism frequently involves “a failure to acknowledge in the text, notes or footnotes the quotation of the paragraphs, sentences, or even a few phrases written or spoken by someone else” (Code 7). Such a failure lies squarely with the author and is easily avoidable by using one of many of the online guides available.
 
The expectation of authenticity extends to artistic production, whether written or visual, in the same manner as with research/creative writing. Further, plagiarism pertains to submitting “another student’s work as one’s own” (Code 7). Plagiarism ecompasses using another student’s project(s) or words as if they were original to the writer/producer.
 
Where the project requires, all material used in a student project must either be photographed by the student or student crew, or be acquired by license. Exception: Archival footage can be used if licensed or owned by the student, or if the purposes of the use fit the current interpretation of the Fair Use Doctrine.
 
 
CHEATING ON EXAMINATIONS
Cheating on examinations involves giving or receiving unauthorized help before, during, or after an examination. Examples of unauthorized help include the use of notes, computer based resources, texts, or "crib sheets" during an examination (unless specifically approved by the faculty member), or sharing information with another student during an examination (unless specifically approved by the faculty member). Other examples include intentionally allowing another student to view one's own examination and collaboration before or after an examination if the faculty member specifically forbids such collaboration.
 
FALSIFICATION
It is a violation of academic honesty to misrepresent material or fabricate information in an academic exercise, assignment or proceeding in which authentic results are required. (e.g., false or misleading citation of sources, the falsification of the results of experiments or of computer data, false or misleading information in an academic context in order to gain an unfair advantage).
 
MULTIPLE SUBMISSIONS
It is a violation of academic honesty to submit substantial portions of the same work for credit more than once without the explicit consent of the faculty member(s) to whom the material is submitted for additional credit. In cases in which there is a natural development of research or knowledge in a sequence of courses, use of prior work may be desirable, even required; however, the student is responsible for indicating in writing, as a part of such use, that the current work submitted for credit is cumulative in nature.
 
The policy on academic honesty applies so that the student's work can be evaluated as a 100% authentic representation of the thinking process and creative labors of each student and the classmates that assist each student.
 
UNAUTHORIZED COLLABORATION
Submission for academic credit of a work product, or a part thereof, represented as one's own effort, which has been developed in substantial collaboration with another person or source, or computer-based resource, is a violation of academic honesty. It is also a violation of academic honesty knowingly to provide such assistance in cases where collaboration has been disallowed.
 
In many cases, media-making benefits from, or even requires, wide collaboration. However, in the context of an educational setting where a grade is at issue and shared credit may be hard to document accurately, collaborative work must be approved by the course instructor. Collaboration might range from soliciting the technical advice of non-classmates as a part of a student’s pre-production research, which is usually permitted, to the rarely (if ever) permitted presence of non-student professionals (gaffers, electricians, directors of photography, sound recordists/mixers, lighting directors, best boys, acting coaches or acting teachers) on a student production set. To maintain the integrity of the educational experience, students must receive written approval of the instructor for collaboration with non-students. (Such approval may take the form of a policy in the syllabus covering collaboration. If no such policy appears, approval must be requested on a case-by-case basis.) Once approval is given, the student must ensure that the professional collaborator works in ways consistent with the instructor’s advice. Only these exceptions are allowable without prior instructor approval: non-classmates may assist the student as: (A) actors, dancers, musicians; (B) craft service persons; (C) transportation service persons; (D) grip or dolly grips; and, (E) production assistants. Any other form of collaboration requires advance written approval from the instructor.
 
Policies:
 
Late Assignments:
 
Missed assignments cannot be made up unless proof of extenuating circumstances is provided (i.e. doctor’s note).  No work can be accepted after the deadline for any of the essays unless an extension is agreed upon BEFORE the due date or because of extenuating circumstances.  Any unsubmitted work will receive a 0.
 
Withdrawals:
 
Students withdrawing on or before the mid-semester point (OCTOBER 10TH) will receive a W provided they are passing the course. Students who withdraw after the mid-semester point will not be eligible for a W except in cases of hardship. If you withdraw after the mid-semester point, you will be assigned a WF, except in those cases in which (1) hardship status is determined by the Office of the Dean of Students because of emergency, employment, or health reasons, and (2) you are passing the course.
 
Incompletes:
 
Incompletes may be given only in special hardship cases. Incompletes will not be used merely for extending the time of completion of course requirements.
 
 Changes to the Syllabus:
 
This syllabus provides a general plan for the course. Deviations and changes may be necessary!!
 
 Course Schedule:  (Subject to change!)
 
August

T-22		Syllabus and Introductions

R-24		Media and Popular Culture?
		Danesi, “What is Popular Culture?”

T-29		Media and Popular Culture?
		Benjamin, “The Work of Art in the Age of Mechanical Reproduction”
		Fiske, (Chapter 1) “Understanding Popular Culture”
		Du Gay, et al., “What is ‘Culture’” and “Meanings and Practices”

R-31		Theoretical Foundations
		Plato, “Allegory of the Cave”
Adorno & Horkheimer, “The Culture Industry: Enlightenment as Mass Deception”

September

T-5		Theoretical Foundations
		Gramsci, “Hegemony, Intellectuals and the State”
		Althusser, “Ideology and Ideological State Apparatuses”
		Before class, watch They Live (Carpenter, 1988)

R-7		Theoretical Foundations
		Foucault, (Chapter 3) “Panopticism” from Discipline and Punish

T-12		Theoretical Foundations
		Hall, “Encoding, Decoding”

R-14		Theoretical Foundations & Introduction to the Circuit of Culture
		Kellner, “Cultural Studies, Multiculturalism, and Media Culture”

T-19		Industry and Production
		Lotz & Havens, “Key Concepts in Media Industry Studies”


R-21		Industry and Production
		Schatz, “The New Hollywood”

T-26		Industry and Production
		Perren, “A Big Fat Indie Success Story”

R-28		Industry and Production
		Schatz, “Desilu, I Love Lucy, and the Rise of Network TV”
		Before class, watch an episode of I Love Lucy

October

T-3		Midterm Review

R-5		MIDTERM EXAM!!

T-10		Texts and Representation
		Seiter, “Semiotics, Structuralism, and Television”
		Barthes, “Myth Today”
		SEMESTER MIDPOINT

R-12		Texts and Representation
Levy, “Raunch Culture” and “The Future that Never Happened” from Female Chauvinist Pigs 

T-17		Texts and Representation
		Jhally & Lewis, excerpts from Enlightened Racism
		Before class, watch an episode of The Cosby Show

R-19		Bridging Text and Audience
		Fiske, “Active Audiences”
		Fiske, “Activated Texts”

T-24		Audiences and Reception
		Radway, “Women Read the Romance: The Interaction of Text and Context”
		Before class, read a romance novel of your choosing




R-26		Audiences and Reception
Jenkins, “Star Trek Rerun, Reread, Rewritten: Fan Writing as Textual Poaching”
Before class, read some Star Trek fan fiction!

T-31		Culture and Power: Advertising
		Alperstein, “Advertising as Social Practice” from Advertising in Everyday Life
		Bring in a ridiculous, serious, heavy, and/or “loaded” advertisement!
Recommended - Klein, No Logo book
November

R-2		Culture and Power: Celebrity
		Hollander, “Michael Jackson, The Celebrity Cult, and Popular Culture”
Henderson, “From Barnum to ‘Bling’: The Changing Face of Celebrity Culture”
Before class, watch The Bling Ring (Coppola, 2013)

T-7		Subculture and Resistance
		Hebdige, Ch. 5 “The Function of Subculture” section
		PAPER PROPOSALS DUE!!
Recommended viewing: Barbie Nation (Stern, 1998) and/or The Decline of Western Civilization: Part 1 (Spheeris, 1981)

R-9		“Nerd” Culture: Comics
		McCloud, Ch. 1 & 3 from Understanding Comics: The Invisible Art 
		Before class, read a comic book/graphic novel of your choosing

T-14		“Nerd” Culture: Games
		Shaw, “What is Video Game Culture?  Cultural Studies and Game Studies”
Ebert, “Video Games Can Never Be Art”
Before class, play a video game of your choosing
Recommended: Wark, GAM3R 7H30RY (Read “Agony: on The Cave,” page cards 1-25)
		Recommended: Andersen & Kurti, “From America’s Army to Call of Duty”
		
R-16		Connected Culture
Jenkins, Ford, and Green, “Why Media Spreads” from Spreadable Media: Creating Value and Meaning in a Networked Culture

T-21		Thanksgiving Break!!

R-23		Thanksgiving Break!!

T-28		Class Con!

R-30		Final Exam Review!
		Final Papers Due!

December

T-5		Final Exam!! (8:00-10:30)

